
PUBLIC OPINION QUARTERLY

VOLUME 85 • SPECIAL ISSUE • 2021

SPECIAL ISSUE: NEW DATA IN SOCIAL AND
BEHAVIORAL RESEARCH

Frederick G. Conrad, Florian Keusch, and Michael F. Schober, Editors

New Data in Social and Behavioral Research ...........................................253
Frederick G. Conrad, Florian Keusch, and Michael F. Schober

ARTICLES
Bringing Social Context Back In: Enriching Political Participation
Surveys with Measures of Social Interaction from Social Media
Content Data ...............................................................................................264

Hjalmar Bang Carlsen, Jonas Toubøl, and Snorre Ralund

Using Data from Reddit, Public Deliberation, and Surveys to Measure
Public Opinion about Autonomous Vehicles.............................................289

Kaiping Chen and David Tomblin

Using Administrative Records and Survey Data to Construct Samples
of Tweeters and Tweets..............................................................................323

Adam G. Hughes, Stefan D. MCCabe, William R. Hobbs, Emma Remy,
Sono Shah, and David M. J. Lazer

Comparing Estimates of News Consumption from Survey and Passively
Collected Behavioral Data..........................................................................347

Tobias Konitzer, Jennifer Allen, Stephanie Eckman, Baird Howland,
Markus Mobius, David Rothschild, and Duncan J. Watts

Can Religiosity Be Sensed with Satellite Data? An Assessment of
Luminosity during Ramadan in Turkey .....................................................371

Avital Livny

A Total Error Framework for Digital Traces of Human Behavior on
Online Platforms .........................................................................................399
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