
PUBLIC OPINION QUARTERLY

VOLUME 82 • NUMBER 2 • Summer 2018

ARTICLES
Doing Well and Doing Good? How Concern for Others Shapes  
Policy Preferences and Partisanship among Affluent Americans................209

Martin Gilens and Adam Thal

The Partisan Gender Gap in the United States: A Generational  
Replacement?................................................................................................ 231

Liran Harsgor

Explaining Public Opinion toward Transgender People, Rights, and 
Candidates..................................................................................................... 252

Philip Edward Jones, Paul R. Brewer, Dannagal G. Young, 
Jennifer L. Lambe, and Lindsay H. Hoffman

Implications of Moving Public Opinion Surveys to a Single-Frame  
Cell-Phone Random-Digit-Dial Design........................................................ 279

Courtney Kennedy, Kyley McGeeney, Scott Keeter, Eileen Patten, 
Andrew Perrin, Amanda Lee, and Jonathan Best

Reducing Turnout Misreporting in Online Surveys.....................................300
Patrick M. Kuhn and Nick Vivyan

Can Reshuffles Improve Government Popularity? Evidence from a  
“Pooling the Polls” Analysis......................................................................... 322

Hirofumi Miwa

Electoral Institutions and Democratic Legitimacy....................................... 343
Jon C. Rogowski and Sophie A. Schuit

RESEARCH NOTES
The Impact of Greeting Personalization on Prevalence Estimates  
in a Survey of Sexual Assault Victimization................................................366

Ashley K. Griggs, Marcus E. Berzofsky, Bonnie E. Shook-Sa, 
Christine H. Lindquist, Kimberly P. Enders, Christopher P. Krebs, 
Michael Planty, and Lynn Langton

Affective Polarization or Partisan Disdain? Untangling a Dislike for  
the Opposing Party from a Dislike of Partisanship...................................... 379

Samara Klar, Yanna Krupnikov, and John Barry Ryan

Summer

2018

82

2

Downloaded from https://academic.oup.com/poq/issue/82/2
by Presidï¿½ncia Generalitat Valenciana user
on 29 June 2018



Sports Fandom and Political Attitudes......................................................... 391
Emily A. Thorson and Michael Serazio

BOOK REVIEWS
Taming Intuition: How Reflection Minimizes Partisan Reasoning  
and Promotes Democratic Accountability...................................................404
Kevin Arceneaux and Ryan Vander Wielen

Reviewed by Joshua P. Darr

Combative Politics: The Media and Public Perceptions of  
Lawmaking...................................................................................................407
Mary Layton Atkinson

Reviewed by Stephen J. Farnsworth

Brexit: Why Britain Voted to Leave the European Union............................409
Harold D. Clarke, Matthew Goodwin, and Paul Whiteley

Reviewed by John Curtice

MANUSCRIPT REFEREES, 2017............................................... 413

ERRATUM���������������������������������������������������������������������������������������������� 417

For instructions on submitting a manuscript to Public Opinion Quarterly, 
please see the Author Guidelines at https://academic.oup.com/poq

Public Opinion Quarterly (ISSN 0033-362X) is published quarterly, in the spring, summer, fall, and winter,
plus a special December issue, for the American Association for Public Opinion Research (AAPOR) by Oxford
University Press. Members of AAPOR receive the journal as a benefit of membership. Periodicals postage paid
at Cary, NC, and additional mailing offices.
Subscriptions
A subscription to Public Opinion Quarterly comprises 5 issues. Prices include postage; for subscribers outside the
Americas, issues are sent air freight.
Annual Subscription Rate (Volume 75, 5 issues, 2011)
Corporate—Print edition and site-wide online access: £210/US$315/V315; Print edition only: £193/US$289/V289;
Site-wide online access only: £175/US$263/V263.
Institutional—Print edition and site-wide online access: £168/US$252/V252; Print edition only: £154/US$231/
V231; Site-wide online access only: £140/US$210/V210.
Personal—Print edition and individual online access: £29/US$44/V44.
Please note: V rates apply in Europe, $ in the US and Canada, and £ in the UK and elsewhere. Payment for orders
to be delivered within Europe should be made in V.
There are other subscription rates available; for a complete listing, please visit www.poq.oxfordjournals.org/
subscriptions.
Full pre-payment in the correct currency is required for all orders. Payment should be in US dollars for orders being
delivered to the USA or Canada; Euros for orders being delivered within Europe (excluding the UK); GBP sterling
for orders being delivered elsewhere (i.e. not being delivered to USA, Canada, or Europe). All orders should
be accompanied by full payment and sent to your nearest Oxford Journals office. Subscriptions are accepted for
complete volumes only. Orders are regarded as firm, and payments are not refundable. Our prices include Standard
Air as postage outside of the UK. Claims must be notified within four months of despatch/order date (whichever
is later). Orders from the UK will be subject to a 17.5% VAT charge. For orders from elsewhere in the EU you
or your institution should account for VAT by way of a reverse charge. Please provide us with your or your
institution’s VAT number. If registered, please supply details to avoid unnecessary charges. For subscriptions that
include online versions, a proportion of the subscription price may be subject to UK VAT. Subscribers in Canada,
please add GST to the prices quoted. Personal rate subscriptions are only available if payment is made by personal
cheque or credit card, delivery is to a private address, and is for personal use only.
The current year and two previous years’ issues are available from Oxford University Press. Previous volumes
can be obtained from the Periodicals Service Company, 11 Main Street, Germantown, NY 12526, USA. E-mail:
psc@periodicals.com. Tel: (518) 537-4700. Fax: (518) 537-5899.
Contact information: Journals Customer Service Department, Oxford University Press, Great Clarendon Street,
Oxford OX2 6DP, UK. E-mail: jnls.cust.serv@oup.com. Tel: +44 (0)1865 353907. Fax: +44(0)1865 353485. In the
Americas, please contact: Journals Customer Service Department, Oxford University Press, 2001 Evans Road,
Cary, NC 27513, USA. E-mail: jnlorders@oup.com. Tel: (800) 852-7323 (toll-free in USA/Canada) or (919)
677-0977. Fax: (919) 677-1714. In Japan, please contact: Journals Customer Service Department, Oxford Jour-
nals, Oxford University Press, Tokyo, 4-5-10-8F Shiba, Minato-ku, Tokyo 108-8386, JAPAN. E-mail: custserv.
jp@oup.com. Tel: (03) 3813 1461. Fax: (03) 3818 1522.
Oxford Journals Environmental and Ethical Policies
Oxford Journals, a division of Oxford University Press, is committed to working with the global community to bring
the highest quality research to the widest possible audience. Oxford Journals will protect the environment by imple-
menting environmentally friendly policies and practices wherever possible. Please see http://www.oxfordjournals.
org/ethicalpolicies.html for further information on environmental and ethical policies.
Postal information
Please send changes of address to Public Opinion Quarterly, Journals Customer Service Department, Oxford
University Press, 2001 Evans Road, Cary, NC 27513, USA.
Indexing/abstracting
The journal is indexed by America: History and Life, Current Contents/Social & Behavioral Sciences, Combined
Retrospective Index Sets (CRIS), Historical Abstracts, International Political Science Abstracts, Peace Research
Abstracts, Political Science Abstracts (PSA), Public Affairs Information Services, Social Sciences Index, Socio-
logical Abstracts, United States Political Science Documents, and Worldwide Political Science Abstracts.
Digital object identifiers
For information on dois and to resolve them, please visit www.doi.org.
Permissions
For information on how to request permissions to reproduce articles or information from this journal, please visit
www.oxfordjournals.org/jnls/permissions.
Advertising
Advertising, inserts and artwork enquiries should be addressed to Advertising and Special Sales, Oxford Journals,
Oxford University Press, Great Clarendon Street, Oxford, OX2 6DP, UK. Tel: +44 (0)1865 354767; Fax: +44
(0)1865 353774; E-mail: jnlsadvertising@oup.com.
Disclaimer
Statements of fact and opinion in the articles in Public Opinion Quarterly are those of the respective authors and
contributors and not of the American Association for Public Opinion Research or Oxford University Press. Neither
Oxford University Press nor the American Association for Public Opinion Research make any representation,
express or implied, in respect of the accuracy of the material in this journal and cannot accept any legal responsibility
or liability for any errors or omissions that may be made. The reader should make her or his own evaluation as to
the appropriateness or otherwise of any experimental technique described.
Copyright � 2011 American Association for Public Opinion Research
All rights reserved; no part of this publication may be reproduced, stored in a retrieval system, or transmitted in
any form or by any means, electronic, mechanical, photocopying, recording, or otherwise without prior written
permission of the publisher or a license permitting restricted copying issued in the UK by the Copyright Licensing
Agency Ltd, 90 Tottenham Court Road, London W1P 9HE, or in the USA by the Copyright Clearance Center, 222
Rosewood Drive, Danvers, MA 01923.

76, 5 issues, 2012)

2012

Downloaded from https://academic.oup.com/poq/issue/82/2
by Presidï¿½ncia Generalitat Valenciana user
on 29 June 2018




